Alcohol Literacy Challenge™ Training Pre-Test
1) Alcohol Expectancies are:
a. The beliefs people have about what happens when they drink
b. Knowledge of the physical effects drinking has on the body
c. The legal consequences of drinking
d. All of the above
2) Alcohol Expectancies:
a. Can be both positive and negative
b. Influences when a person starts drinking
c. Influences how much a person drinks
d. Influences how a person behaves when drinking
e. All of the above
3) True or False: Alcohol Expectancies research has found that students who are told they are being
served alcohol, but were really served non-alcoholic drinks, were judged by their peers to act “wilder” at
parties then students who were served alcohol.
a. True

b. False

4) What are the odds that students at a party who were served only alcohol or only nonalcoholic drinks all
night could tell what they were drinking?
a. 100% sure what they were being served
b. 75% could correctly identify what they were drinking
c. 50% chance students know the difference
d. only 25% could tell what they were served
5) The Expectancy Effects of drinking alcohol are BEST described as including:
a. Social & Emotional Effects
b. Physical & Mental Effects
c. Empathetic & Intuitive Effects
d. Biological & Chemical Effects
6) At what blood alcohol content level does a person begin to feel more depressed and less euphoric?
a. .01%

b. .05%

c. .1%

d. .2%

7) How many standard drinks does it take for a 150 lb. male to have a BAC of .05?
a. 1

b. 2

c. 3

d. 4

8) How much is a standard drink hard liquor, such as most kinds of vodka, rum, whisky or tequila?
a. .5 ounce

b. 1 ounce

c. 1.5 ounces

d. 2 ounces

9) True or false: Ads for both alcohol and bottled water promise the same thing happens to people who
drink those products.
a. True

b. False

10) Alcohol companies spend how much on advertising each year in America?
a. $5 Million
b. $50 Million
c. $500 Million
d. $5 Billion

Alcohol Literacy Challenge™ Training Post-Test
1) Alcohol Expectancies are:
a. The beliefs people have about what happens when they drink
b. Knowledge of the physical effects drinking has on the body
c. The legal consequences of drinking
d. All of the above
2) Alcohol Expectancies:
a. Can be both positive and negative
b. Influences when a person starts drinking
c. Influences how much a person drinks
d. Influences how a person behaves when drinking
e. All of the above
3) True or False: Alcohol Expectancies research has found that students who are told they are being
served alcohol, but were really served non-alcoholic drinks, were judged by their peers to act “wilder” at
parties then students who were served alcohol.
a. True

b. False

4) What are the odds that students at a party who were served only alcohol or only nonalcoholic drinks all
night could tell what they were drinking?
a. 100% sure what they were being served
b. 75% could correctly identify what they were drinking
c. 50% chance students know the difference
d. only 25% could tell what they were served
5) The Expectancy Effects of drinking alcohol are BEST described as including:
a. Social & Emotional Effects
b. Physical & Mental Effects
c. Empathetic & Intuitive Effects
d. Biological & Chemical Effects
6) At what blood alcohol content level does a person begin to feel more depressed and less euphoric?
a. .01%

b. .05%

c. .1%

d. .2%

7) How many standard drinks does it take for a 150 lb. male to have a BAC of .05?
a. 1

b. 2

c. 3

d. 4

8) How much is a standard drink hard liquor, such as most kinds of vodka, rum, whisky or tequila?
a. .5 ounce

b. 1 ounce

c. 1.5 ounces

d. 2 ounces

9) True or false: Ads for both alcohol and bottled water promise the same thing happens to people who
drink those products.
a. True

b. False

10) Alcohol companies spend how much on advertising each year in America?
a. $5 Million
b. $50 Million
c. $500 Million
d. $5 Billion

Alcohol Literacy Challenge™ Training Key
1) Alcohol Expectancies are:
a. The beliefs people have about what happens when they drink
b. Knowledge of the physical effects drinking has on the body
c. The legal consequences of drinking
d. All of the above
2) Alcohol Expectancies:
a. Can be both positive and negative
b. Influences when a person starts drinking
c. Influences how much a person drinks
d. Influences how a person behaves when drinking
e. All of the above
3) True or False: Alcohol Expectancies research has found that students who are told they are being
served alcohol, but were really served non-alcoholic drinks, were judged by their peers to act “wilder” at
parties then students who were served alcohol.
a. True

b. False

4) What are the odds that students at a party who were served only alcohol or only nonalcoholic drinks all
night could tell what they were drinking?
a. 100% sure what they were being served
b. 75% could correctly identify what they were drinking
c. 50% chance students know the difference
d. only 25% could tell what they were served
5) The Expectancy Effects of drinking alcohol are BEST described as including:
a. Social & Emotional Effects
b. Physical & Mental Effects
c. Empathetic & Intuitive Effects
d. Biological & Chemical Effects
6) At what blood alcohol content level does a person begin to feel more depressed and less euphoric?
a. .01%

b. .05%

c. .1%

d. .2%

7) How many standard drinks does it take for a 150 lb. male to have a BAC of .05?
a. 1

b. 2

c. 3

d. 4

8) How much is a standard drink hard liquor, such as most kinds of vodka, rum, whisky or tequila?
a. .5 ounce

b. 1 ounce

c. 1.5 ounces

d. 2 ounces

9) True or false: Ads for both alcohol and bottled water promise the same thing happens to people who
drink those products.
a. True

b. False

10) Alcohol companies spend how much on advertising each year in America?
a. $5 Million
b. $50 Million
c. $500 Million
d. $5 Billion

